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Introduction

Saba Software, Inc. (NASDAQ:  SABA) is advertised as “the leading provider of Human Capital Development and Management (HCDM) solutions” (Saba Software, Inc., September 9, 2002, ¶ 1) .  Saba, headquarters in Redwood Shores, California,  was founded by Bobby Yazdani in 1997; he took the company public in 2000.  Saba claims to support more than 5 million learners worldwide (Saba Software, Inc., 2001a).  Perhaps the most telling information about Saba comes through its core values:

· Fostering enduring relationships with our customers, partners, and                            employees

· Respecting, empowering, and energizing people

· Creating value through continuous innovation, change, and accomplishment 

· Managing truthfully and responsibly (Saba Software, Inc., 2001b)

This outline will describe briefly the services and facilities for e-learning offered by Saba Software, Inc.

I. Saba Products (http://www.saba.com/english/products/index.htm)

A. Saba Learning, Enterprise Edition

B. Saba Learning, ASP Edition

C. Saba Content

D. Saba Publisher

E. Saba Live!

F. Saba Collaboration

G. Saba Dialog

H. Saba Performance

I. Saba Talent

J. Saba Exchange

K. Saba Network Platform

II. Saba Learning, Enterprise Edition (http://www.saba.com/english/products/learning_enterprise/index.htm )

A. Internet-based learning management system

B. Features

1. “Formal, informal, offline and distance learning to ensure that people have the knowledge and skills to do their jobs”

2. Personalized learning plans, certificate programs, and blended learning

3. Partition catalog for multiple audiences

C. Benefits

1. Reduce costs, time-to-competence, and speed-to-market

2. Improve organizational competence

3. Ensure compliance with standards and regulatory requirements

4. “Align learning with critical business objectives” 

III. Saba Learning, ASP Edition ( http://www.saba.com/english/products/learning_network/index.htm )

A. Hosted Internet-based products solution to meet immediate learning management needs

B. Features include basic catalog building, registration, competency management, e-marketing capabilities, and tight integration with Saba Exchange

IV. Saba Content ( http://www.saba.com/english/products/content_management/index.htm )

A. A standards-based learning content management system (LCMS) to centrally manage learning content on the Internet

B. Re-use and re-purpose valuable content and quickly distribute personalized content

C. Adherence to AICC, ADL SCORM, IMS and IEEE standards

D. Features include instant publishing to Saba Learning catalog; and import wizards for content from Saba Publisher, Dreamweaver, Skillsoft, SmartForce, and NETg content

E. Benefits include streamlining and adapting content for current use

V. Saba Publisher ( http://www.saba.com/english/products/saba_publisher/index.htm )

A. Publishes graphically rich e-learning content

B. Easily assemble all types of digital media into a single course and then publish as HTML

C. Create standards-based online courses, lessons, and supplemental materials including tests and quizzes without the help of programmers

D. Compliant with AICC and SCORM standards

VI. Saba Live! ( http://www.saba.com/english/products/saba_live/index.htm )

A. Conduct real time presentations and meetings over the Internet

B. Features include real time web conferences with up to 2500 connections, online conferences, desktop sharing and web tours, panel presentations, and reply

C. Benefits include distributing knowledge, virtual events, and leveraging previous learning events

VII. Saba Collaboration ( http://www.saba.com/english/products/saba_collaboration/index.htm )

A. Informal collaboration and knowledge sharing through chat rooms, threaded discussions, and document sharing

B. Examples include best practices knowledge and competitive knowledge

C. Call center teams can collaborate online about the best practices and approaches they have learned to address customer inquiries

D. Sales and marketing teams, partners and executives can share research, sales and positioning techniques

VIII. Saba Dialog ( http://www.saba.com/english/products/saba_dialog/index.htm )

A. Informal collaboration and knowledge sharing between individuals and subject matter experts

B. Features include secure instant messenging and dynamic content directory, content rating and keyword searching

IX. Saba Performance ( http://www.saba.com/english/products/performance/index.htm )

A. Globally scalable, Internet-based performance management system

B. Automates all business functions associated with performance management functions

X. Saba Talent ( http://www.saba.com/english/products/resource_management/index.htm )

A. Automates the key processes involved in managing your human capital resources

B. Identify key resources, as well as key competency gaps

C. Perform “what-if” scenarios and plan for succession

XI. Saba Exchange ( http://www.saba.com/english/products/exchange/index.htm )

A. Business-to-business marketplace connecting education planners to learning, knowledge content, and resources from providers around the world

B. Preferred suppliers of the high-quality classroom, virtual classroom, WBT, and self-paced training offerings

C. The Saba Exchange Listing ( http://www.saba.com/english/products/exchange/listing/index.htm )

1.  A free service enabling training providers from around the world to advertise their learning offerings

2. Classify by role, industry, certification, and competency

XII. Saba Network Platform ( http://www.saba.com/english/products/network_platform/index.htm )

A. Platform architecture that delivers scalability, fail-safe operation, and ease of management

B. N-tier Internet architecture using Enterprise Java Beans (EJB), Java Server Pages (JSP), XML and XSL

C. XML-based InterConnect framework

D. Separates database, business logic and presentation layers of Saba applications

E. No software or browser plug-ins
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